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Project Summary 
Our project is to create an “eco”-system, possibly involving a mobile application, to promote, provide a 
helpful means to and create an incentive for a “greener” lifestyle. 

Article #1 
Source 
Prescott, M., & Taylor, M. (2008). Every Citizen a Carbon Trader?. World Policy Journal, 25(1), 19-28. 
 

Summary 
This was a very interesting article discussing a cap and trade method. Being that carbon emissions is 
detrimental to both humans and the Earth, the article ponders the thought of a reward-like system to 
reinforce carbonless actions. They suggested a system like a stamp card that citizens would receive a 
reward after they don’t emit X about of carbon. The article also mentioned the UK’s carbon credit card 
system that gives you a certain limit of carbon, and each time you buy gasoline or other carbon emitting 
products, your balance is reduced.  
 

Applying to Users 
This article posed a possible solution for us, which highlights some important features of user behavior 
in general. For one, users need an incentive, such as a reward, to perform a certain action. This also 
indicates that the “green-ness” of an individual can be measured by what you purchase or how often 
you purchase. The user of our system will most likely be a consumer, so they have some type of income 
and hold a bank account.  

Article #2 
Source 
Faucheux, S., & Nicolaï, I. (2011). IT for green and green IT: A proposed typology of eco-

innovation. Ecological Economics, 70(11), 2020-2027. doi:10.1016/j.ecolecon.2011.05.019 

Summary 
The article talks about how the implementation of Green IT will lead companies to economic and 

environmental success. Green IT which is using technology is using information technology in an 

environmental efficient way and using information technology to help solve environmental issues. 

Technological, management and organizational public policy development is crucial to foster users' 

behavioral change. Enforcement of policies on a managerial level creates great results. The article also 

suggests incentive schemes by linking them to simple and fun individual power consumption control 

systems, such as green cards or offering a reward for green homes. 

Application to Users 
This makes me wonder if we as a team can create a more impactful system by using company managers 

as our target users. Their implementation of our “eco”-system in their company will present greater 



results than trying to reach out to individual users. By targeting these individual managers, we can 

create an overall influence on many individuals’ the green behavior. 

Article #3 
Source 
Fogg, BJ (2010). A Behavior Model for Persuasive Design. Stanford University’s Persuasive Technology 
Lab, 1-7. 
 

Summary 

 

 

 

 

 

 

Applying to Users 
This model is a great guideline to help our cause in creating a means for our users to change their 

behavior to “greener” actions. 

Article #4 
Source 
Axsen, J., TyreeHageman, J., & Lentz, A. (2012). Lifestyle practices and pro-environmental 

technology. Ecological Economics, 8264-74. doi:10.1016/j.ecolecon.2012.07.013 

Summary 
The article talks about a study where the researchers studied the relationship between the use of pro-

environmental technologies (PETs) and lifestyle theory. Their findings were that PETs are more attractive 

to individuals who are already engaged in a pro-environmental and technology-oriented lifestyle 

practice, as well as individuals who have high levels of liminality, or openness to lifestyle changes. A 

person’s lifestyle is defined by related practices that reflects and informs the consumer’s self-concept. 

Applying to Users 
This may either narrow our scope of target audience, or challenge us in a new way for this project. Our 

scope of users could be narrowed because those who will most likely use our system would be “green” 

conscientious people. This would make it easy target group, but I believe that we could be more 

impactful by trying to reach out to those who do not already practice a pro-environmental lifestyle. If 

lifestyle is a reflection on one’s self-concept, it may be wise for us to target users’ self-concept to change 

their lifestyle to a greener one. 


